Market Overview- Public Relations Industry

The UK public relations industry has grown into a
highly strategic field, valued for its role in
managing brand reputation, crisis response, and
stakeholder communication. In 2025, PR is
increasingly digital, data-driven, and intertwined
with content marketing and corporate ethics.
Agencies are expanding services while navigating
issues of trust and transparency.




Economic Contributions
& Employment UK Public Relations Industry Revenue (2021-2025)
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The UK PR sector generates more than
£15 billion annually and supports over
100,000 jobs across corporate,
consumer, and public affairs
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Current Trends &
Challenges

Alin PR:

Agencies use Al for press release drafting, media
monitoring, and sentiment analysis.

Media Trust & Misinformation:

Deepfakes and disinformation challenge the
credibility of earned media.

Owned Media & Thought Leadership:

Companies are building their own content channels
(blogs, podcasts) to influence directly.

Diversity & Representation:

PR is under pressure to improve inclusivity, both in
campaigns and internal staffing.

Source: Al and PR Strategy in the UK



https://www.prweek.com/ai-in-pr-2025



